What She Did

The new Ling long woman needed new things to do. Ling long not only
instructed its readers how to be better housewives or keener students, it also told
them how to manage their spare time—what to see, do, wear, and buy.
Advertisements marketed a new modern lifestyle of leisure and consumption,
while the magazine documented it in photographs and articles.

Modern leisure activities sprang out of new technologies. The Ling long woman
tuned into one of Shanghai's more than thirty radio stations. After reading about
American and Chinese movie stars in the pages of Ling long magazine, she saw
them brought to life on the big screen in one of Shanghai's many majestic
theatres, such as the Cathay, the Nanjing, or the Paramount. Camera companies,
such as the German company Agfa, advertised both movie and photographic
cameras that enabled the Ling long woman to document her own story in city
parks, on university campuses, and on trips outside the city.

The Ling long woman also went shopping, and companies wanted her business.
Ling long advertised Odol toothpaste from Germany, Lux soap from Great
Britain, Odo-ro-no deodorant from the United States, and Sansan perfume from
China. These advertisements encouraged readers to buy into a hygienic, fragrant,
modern lifestyle. At the same time, the magazine included cartoons that mocked
the new woman as an over-consumer.

This ambivalence toward modern life in the city—it was both idealized and
criticized—found its voice throughout the pages of Ling long. For instance, Ling
long presented both the healthy and seamy sides of urban leisure. The
Canidrome, a greyhound track, advertised regularly in Ling long, suggesting that
readers probably enjoyed gambling. However, photographs of sporting events
and advertisements for equipment like basketballs suggest that readers also
enjoyed athletic activities that cultivated a healthy body for a healthy nation. The
new Ling long woman was nothing if not a contradiction.



Advertisement for the Agfa (German)

Front cover of an issue featuring Shirley

camera shop on Sichuan Road. On the right Temple.
is the Billy (bili %% ) roll film camera, Issue 230 (1936), Page 841.

introduced in 1928. The text notes that this
“new style” is “inexpensive and good”
quality. On the left is the Movex (moweikesi

FEHET2HT) movie camera for use at “home”

or “traveling.” The shop also provided 24-
hour film developing services.
Issue 037 (1931), Page 1435.

Original caption: “To succeed in becoming a photographer one must practice like this.”
Issue 052 (1932), Page 50.
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Original caption: “Ruan Lingyu autographing photographs for fans.” Ruan
Lingyu was the diva of Shanghai silent cinema. She committed suicide in 1935.

Issue 177 (1935), Page 644.
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Advertisement for the Canidrome, a

A student from Jinling Women's University
adjusts the knob on a radio.
Issue 258 (1936), Page 3182.

greyhound race track that opened in
Shanghai's French Concession in 1928. The
Canidrome was a regular advertiser in Ling

long, publishing upcoming events to take
place “no matter wind or rain.”
Issue 081 (1933), Page 35.









