Spring 2007 Round 1 Bidding Results
The 'Seats Open for R2' reflects the number of remaining seats after Round 1 plus 5% of the total capacity of each section preserved for Round 2 bidding.

Spring 2007 Bidding
Round 1 Results

Note: in many cases where Bids > Capacity, the "Any Section" bidders were sucessfully placed in another section, thus lowering the clearing cost
The "Min Accepted" is the bid it took to be enrolled in a specific setion

Min Clearing Seats Open Seats Open
Course Title Capacity Bids Max  Accepted Price in R1 for R2
B9301-005 Advanced Applications Of Credit Derivatives 63 34 4,000 1 1 60 29
B8301-001 Advanced Corporate Financ 68 55 3,501 1 1 65 13
B8301-002 Advanced Corporate Financ 67 33 2,500 1 1 64 34
B8301-003 Advanced Corporate Financ 66 23 4,000 1 1 63 43
B8602-001 Advertising & Integrated Communications 70 15 1,500 1 1 67 56
B9301-019 Alternative Investments: Investing In Hedge Funds 67 39 3,400 1 1 64 28
B8899-001 Applied Regression Analysis 70 39 3,000 1 1 67 32
B6151-001 Bus Law:Gov Reg/Cris Mg 59 9 1,500 1 1 56 50
B8299-011 Business In Society: Doing Well By Doing Good? 62 12 2,000 1 1 59 50
B9701-073 Business Technology & Innovation 56 30 7,203 1 1 53 26
B8699-021 Business To Business Marketing 55 20 2,000 1 1 52 35
B6302-001 Capital Markets & Investm 76 0 - - - 72 72
B6302-002 Capital Markets & Investm 76 0 - - - 72 72
B6302-003 Capital Markets & Investm 71 0 - - - 68 68
B6302-004 Capital Markets & Investm 67 2 242 242 3 64 59
B6302-005 Capital Markets & Investm 64 2 100 10 3 61 62
B6302-006 Capital Markets & Investm 64 2 1,000 100 3 61 62
B6302-007 Capital Markets & Investm 66 1 3 3 3 63 65
B8601-001 Consumer Behavior 62 5 600 1 1 59 57
B8399-015 Corporate Governance 29 7 1,516 1 1 28 27
B9701-015 Corporate Governance 30 3 2,000 2 2 29 22
B8619-001 Customers & Markets: Behavioral Decision-Making & Econ 40 29 3,005 1 1 38 11
B8308-001 Debt Markets 66 35 3,200 2 2 63 31
B8308-002 Debt Markets 66 23 2,000 1 1 63 43
B8834-001 Decision Models i 68 21 3,009 1 1 65 a7
B8599-008 Developing Strategies For High Tech Firms 55 12 2,900 1 1 52 43
B8699-027 Direct Marketing 55 11 1,000 1 1 52 44
B8100-001 Earnings Quality 51 38 3,100 1 1 49 14
B8100-002 Earnings Quality 57 35 2,201 1 1 54 22
B8201-001 Economics Of Strategc Beh 266 325 10,618 2,500 2,500 253 13
B8399-004 Emerging Financial Markets 60 55 4,002 2 2 57 6
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B8399-006 Entrepreneurial Finance 72 37 5,000 1 69 36



Course
B7737-001
B8699-005
B8699-013
B9301-031
B7720-001
B8351-001
B8104-001
B8104-002
B8399-017
B8299-014
B8506-001
B9399-003
B9601-052
B8701-001
B8701-002
B9601-051
B9701-090
B8358-001
B8399-018
B8399-019
B8599-007
B8713-001
B9301-063
B8412-001
B8412-002
B8412-003
B8412-004
B8412-005
B8412-006
B9601-043
B9701-065
B8699-025
B8699-001
B8617-001
B8210-001
B9301-053
B9377-003
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Title
Entrepreneurial Managemen
Entrepreneurial Selling
Entrepreneurial Selling
Equity Derivatives
Executive Leadership (Emba)
Financial Markets And The Economy
Financial Statement Analy
Financial Statement Analy
Fixed-Income Derivatives
Game Theory And Incentives In Business
Global Marketing
Healthcare Investment And Valuation
Healthcare Marketing: From Start-Up To Multinationals
High Performance Leadership
High Performance Leadership
High-Tech Marketing & Entrepreneurship
Innovate Or Die
International Banking: Value And Risk
International Finance
International Finance
International Media Business
Introduction To Venturing
Investment Banking Tax Factors
Managerial Negotiations
Managerial Negotiations
Managerial Negotiations
Managerial Negotiations
Managerial Negotiations
Managerial Negotiations
Managing Brands, Identity & Experience
Managing The Growing Company
Marketing & The Internet
Marketing Of Financial Services
Marketing Research
Media & Information Management
Mergers & Acquisitions
Mergers & Acquisitions In Media (Master Class)
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3,100
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500
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3,246
2,007
3,104
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4,550
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3,001
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Course
B8202-001
B8799-012
B8604-001
B9877-001
B8311-001
B8714-001
B9601-037
B7399-067
B9301-088
B8314-001
B8314-002
B9377-001
B9601-055
B9601-056
B7699-039
B9801-003
B8699-008
B8313-001
B8313-002
B8835-001
B8835-002
B8699-022
B9455-011
B8799-017
B9677-001
B8815-001
B9301-010
B9301-058
B9701-088
B9701-091
B9701-092
B8702-001
B8711-001
B8711-002
B8399-001
B9301-075

Title
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Capacity Bids

Modern Political Economy 65
Napoleon's Glance 69
New Product Development 55
Operations Consulting (Master Class) 36
Options Markets 51
Power & Influence In Orgs 72
Pricing Strategies 39
Private Equity (Emba) 3
Project Finance 45
Real Estate Finance 65
Real Estate Finance 65
Real Estate Management & Investment | (Master Class) 50
Retailing Leadership 103
Retailing Leadership 103
Retailing: Marketing Of Luxury Products (Emba) 7
Risk Management 49
Sales Management 56
Security Analysis 72
Security Analysis 64
Security Pricing: Models & Computation 49
Security Pricing: Models & Computation 11
Services Marketing 57
Social Entrepreneurship 49
Strategy And Competition In Pharm. And Biotech 55
Strategy Consulting Skills (Master Class) 50
Supply Chain Management 56
The Business Of Sports 72
Theory & Policy Of Modern Finance 24
Top Management Challenges 7
Top Management Challenges 6
Top Management Challenges 7
Top Management Process 60
Turnaround Management 60
Turnaround Management 65
Value Investing 105
Venture Capital 20

60
201
22
5
28
95
25
4
30
38
39
27
9
34
4
19
18
12
86
15
10
2
11
21
10
17
65
7
12
6
12
262
64
48
122
48

Max
6,007
8,002
3,102
7,001
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6,600
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