All Teams – Preferences


CHECKING WHICH TEAMS PEOPLE CHOOSE AS FAVORITES (#1, #2 and #3 preferences)

Q13: Please indicate which of the following teams is your #1 favorite team
Q14: Please indicate which of the following teams is your 2nd favorite team
Q15: Please indicate which of the following teams is your 3rd favorite team

Answers to Q13, Q14 and Q15 (key)
Response	Team A	0
Response	Team B	1
Response	Team F		2
Response	Team C	3
Response	Team D	4
Response	Team E		5
Response	Team G	6
Response	Team H	7
Response	Team I		8
Response	Team K	9
Response	Team J		10
Response	None of these	11


















Favorite team above all others: 3
Team 3 corresponds to Team C (with a max of almost 800)



















Second favorite team: 5
Team 5 corresponds to Team E (with a now lower max below 500)




















Third option favorite team: 4 and 5
These correspond to Teams D and E, respectively (without a clear meaningful advantage)



Conclusions from these histograms:

1) Team C is a clear favorite by most people

2) Teams not preferred by many people:
	Response	Team G	6
	Response	Team H	7
	Response	Team I		8
	Response	Team K	9
	Response	Team J		10

3) Team K is a clear loser


Looking at the correlation of team preference questions:

The correlation table for the preference question shows low correlation among these.
This means that, in general terms, there’s no pattern of teams preference combinations 

	 
	Q13 (No1)
	Q14 (No2)
	Q15 (No3)

	Q13 (No1)
	1
	-0.1039
	-0.0022

	Q14 (No2)
	-0.1039
	1
	-0.0490

	Q15 (No3)
	-0.0022
	-0.0490
	1





















Team A – Behavioral analysis
Three different approaches:
	A1) Fandom in Team A as a function of participation in sports
	A2) Fandom in Team A as a function of TV networks watched
	A3) Fandom in Team A as a function of responses to emotional questions








A1) Fandom in Team A as a function of participation in sports

Best Subsets Regression: Fandom A versus Currently Pl, Used to Play, ... 
Response is Fandom A
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Vars  R-Sq  R-Sq(adj)       Cp       S  l l y y l l l l r r e e f f s s l l g g
   1   6.1        6.1     40.4  2.3575  X
   1   2.6        2.5     92.4  2.4020              X
   2   8.2        8.1     12.1  2.3321  X X
   2   7.0        6.9     29.3  2.3471  X           X
   3   9.0        8.7      3.3  2.3235  X X         X
   3   8.6        8.4      8.8  2.3283  X X               X
   4   9.3        9.0      0.9  2.3205  X X         X     X
   4   9.1        8.8      3.5  2.3228  X X         X       X
   5   9.4        9.1      0.8  2.3195  X X       X X     X
   5   9.4        9.1      0.9  2.3196  X X         X X   X
   6   9.5        9.1      1.1  2.3189  X X         X X   X X
   6   9.5        9.1      1.2  2.3190  X X       X X     X X
   7   9.6        9.1      1.7  2.3185  X X         X X   X X                 X
   7   9.6        9.1      1.8  2.3186  X X       X X     X X                 X
   8   9.7        9.2      2.4  2.3183  X X         X X X X X                 X
   8   9.7        9.2      2.5  2.3183  X X         X X X X X           X
   9   9.8        9.2      3.2  2.3181  X X X       X X X X X                 X
   9   9.8        9.2      3.3  2.3182  X X         X X X X X           X     X
  10   9.9        9.2      4.3  2.3182  X X X       X X X X X           X     X
  10   9.9        9.2      4.3  2.3182  X X       X X X X X X           X     X
  11   9.9        9.2      5.1  2.3180  X X   X   X X X X X X           X     X
  11   9.9        9.2      5.2  2.3181  X X X       X X X X X   X       X     X
  12  10.0        9.2      6.0  2.3179  X X   X   X X X X X X   X       X     X
  12  10.0        9.2      6.1  2.3180  X X X     X X X X X X   X       X     X
  13  10.1        9.2      7.1  2.3180  X X X X   X X X X X X   X       X     X
  13  10.1        9.2      7.2  2.3180  X X X     X X X X X X   X X     X     X
  14  10.1        9.2      8.4  2.3183  X X X X   X X X X X X   X X     X     X
  14  10.1        9.1      8.6  2.3185  X X X X   X X X X X X X X       X     X

Variables that show more relevance (and explain 9.7% of variability in Team A fandom):
	-Currently play basketball		-Currently play soccer
	-Used to play basketball		-Used to play soccer
	-Currently play baseball		-Currently play action/extreme
	-Used to play baseball			-Used to play bowling
	

Regression Analysis: Fandom A versus Currently Pl, Used to Play, ... 

The regression equation is
Fandom A = 4.83 - 2.20 Currently Play Basketball - 0.775 Used to Play Basketball
           - 1.08 Currently Play Baseball - 0.229 Used to Play Baseball
           + 0.343 Currently Play Soccer + 0.335 Used to Play Soccer
           + 0.337 Currently Play Action/Extreme + 0.163 Used to Play Bowling


Predictor                         Coef  SE Coef      T      P
Constant                        4.8289   0.1368  35.31  0.000
Currently Play Basketball      -2.2012   0.2405  -9.15  0.000
Used to Play Basketball        -0.7747   0.1550  -5.00  0.000
Currently Play Baseball        -1.0815   0.2950  -3.67  0.000
Used to Play Baseball          -0.2286   0.1447  -1.58  0.114
Currently Play Soccer           0.3431   0.3015   1.14  0.255
Used to Play Soccer             0.3354   0.1397   2.40  0.017
Currently Play Action/Extreme   0.3374   0.2771   1.22  0.224
Used to Play Bowling            0.1630   0.1331   1.22  0.221


S = 2.31827   R-Sq = 9.7%   R-Sq(adj) = 9.2%


Analysis of Variance

Source            DF        SS      MS      F      P
Regression         8   762.242  95.280  17.73  0.000
Residual Error  1319  7088.817   5.374
Total           1327  7851.059


Source                         DF   Seq SS
Currently Play Basketball       1  481.192
Used to Play Basketball         1  163.883
Currently Play Baseball         1   58.002
Used to Play Baseball           1    7.780
Currently Play Soccer           1    3.340
Used to Play Soccer             1   32.192
Currently Play Action/Extreme   1    7.790
Used to Play Bowling            1    8.063







A2) Fandom in Team A as a function of TV networks watched

Best Subsets Regression: Fandom A versus Watch MSG Ne, Watch MSG +, ... 

Response is Fandom A
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Vars  R-Sq  R-Sq(adj)       Cp       S  k + Y S N 2 s
   1   5.7        5.6     13.3  2.3634  X
   1   3.8        3.7     40.1  2.3870      X
   2   6.5        6.4      3.3  2.3537  X   X
   2   6.1        6.0      8.9  2.3587  X     X
   3   6.7        6.4      3.1  2.3526  X   X X
   3   6.6        6.4      3.3  2.3528  X X X
   4   6.8        6.5      3.5  2.3521  X X X X
   4   6.7        6.4      4.3  2.3528  X   X X   X
   5   6.8        6.5      4.8  2.3524  X X X X     X
   5   6.8        6.5      5.0  2.3525  X X X X   X
   6   6.9        6.4      6.1  2.3526  X X X X   X X
   6   6.9        6.4      6.2  2.3527  X X X X X   X
   7   6.9        6.4      8.0  2.3534  X X X X X X X


TV Networks of interest:
	-MSG Network		-MSG+
	-SNY				-YES
	-Versus

The fact that ESPN has low relevance has to do with the fact that is is highly expected that people will watch this TV network (0.82)

The fact that MSG network has high relevance may have to do with Team A is a local team (?)


Regression Analysis: Fandom A versus Watch MSG Network, Watch MSG +, ... 

The regression equation is
Fandom A = 4.94 - 0.805 Watch MSG Network - 0.280 Watch MSG + - 0.415 Watch SNY
           - 0.217 Watch YES + 0.152 Watch Versus


Predictor             Coef  SE Coef      T      P
Constant            4.9420   0.1040  47.53  0.000
Watch MSG Network  -0.8046   0.1636  -4.92  0.000
Watch MSG +        -0.2803   0.1883  -1.49  0.137
Watch SNY          -0.4151   0.1654  -2.51  0.012
Watch YES          -0.2172   0.1565  -1.39  0.165
Watch Versus        0.1520   0.1777   0.86  0.392


S = 2.35236   R-Sq = 6.8%   R-Sq(adj) = 6.5%


Analysis of Variance

Source            DF       SS      MS      F      P
Regression         5   535.64  107.13  19.36  0.000
Residual Error  1322  7315.42    5.53
Total           1327  7851.06


Source             DF  Seq SS
Watch MSG Network   1  444.21
Watch MSG +         1   29.88
Watch SNY           1   47.77
Watch YES           1    9.72
Watch Versus        1    4.05







A3) Fandom in Team A as a function of responses to behavioral questions

Best Subsets Regression: Fandom A versus Rich in Trad, Cool and Hip, ... 

Response is Fandom A
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Vars  R-Sq  R-Sq(adj)       Cp       S  n p e C O e s i s s
   1  29.5       29.5    134.6  2.0427      X
   1  29.5       29.4    135.8  2.0436                X
   2  32.4       32.3     77.5  2.0017            X   X
   2  32.3       32.2     79.8  2.0033          X     X
   3  34.0       33.9     45.3  1.9779      X     X   X
   3  33.9       33.8     47.5  1.9794  X   X         X
   4  34.8       34.6     30.5  1.9664      X     X X X
   4  34.7       34.5     33.7  1.9687      X   X   X X
   5  35.7       35.4     15.0  1.9544      X   X X X X
   5  35.6       35.3     17.8  1.9564  X   X   X   X X
   6  36.0       35.7     10.3  1.9501  X   X   X X X X
   6  36.0       35.7     11.4  1.9509      X X X X X X
   7  36.1       35.8      9.5  1.9488  X   X   X X X X   X
   7  36.1       35.8     10.1  1.9492  X   X X X X X X
   8  36.3       35.9      8.0  1.9470  X   X X X X X X   X
   8  36.3       35.9      9.2  1.9478  X   X X X X X X X
   9  36.4       35.9      9.2  1.9471  X   X X X X X X X X
   9  36.3       35.9      9.9  1.9477  X X X X X X X X   X
  10  36.4       35.9     11.0  1.9477  X X X X X X X X X X


All questions add value and show an importance of almost 36% of information of variability.


Regression Analysis: Fandom A versus Rich in Traditio, Cool and Hip, ... 

The regression equation is
Fandom A = 0.960 + 0.0561 Rich in Tradition + 0.0134 Cool and Hip
           + 0.239 Important Part of My Life + 0.0514 Represent NYC
           + 0.125 I can Relate TO + 0.0950 Have a bright future
           - 0.163 Embody my personal values
           + 0.225 Part of regular conversation wi - 0.0317 Accessible to fans
           - 0.0520 Connected to fans


Predictor                            Coef  SE Coef      T      P
Constant                           0.9603   0.1493   6.43  0.000
Rich in Tradition                 0.05612  0.02701   2.08  0.038
Cool and Hip                      0.01342  0.03411   0.39  0.694
Important Part of My Life         0.23909  0.03804   6.29  0.000
Represent NYC                     0.05136  0.02864   1.79  0.073
I can Relate TO                   0.12514  0.03466   3.61  0.000
Have a bright future              0.09499  0.03415   2.78  0.005
Embody my personal values        -0.16293  0.03632  -4.49  0.000
Part of regular conversation wi   0.22482  0.03452   6.51  0.000
Accessible to fans               -0.03169  0.03268  -0.97  0.332
Connected to fans                -0.05198  0.03560  -1.46  0.144


S = 1.94770   R-Sq = 36.4%   R-Sq(adj) = 35.9%


Analysis of Variance

Source            DF       SS      MS      F      P
Regression        10  2854.95  285.49  75.26  0.000
Residual Error  1317  4996.11    3.79
Total           1327  7851.06


Source                           DF  Seq SS
Rich in Tradition                 1  970.61
Cool and Hip                      1  559.30
Important Part of My Life         1  996.97
Represent NYC                     1   25.88
I can Relate TO                   1   54.35
Have a bright future              1   20.70
Embody my personal values         1   51.85
Part of regular conversation wi   1  156.07
Accessible to fans                1   11.13
Connected to fans                 1    8.09





















Team B – Behavioral analysis
Three different approaches:
[bookmark: _GoBack]	B1) Fandom in Team B as a function of participation in sports
	B2) Fandom in Team B as a function of TV networks watched
	B3) Fandom in Team B as a function of responses to emotional questions






B1) Fandom in Team B as a function of participation in sports

Best Subsets Regression: Fandom B versus Currently Pl, Used to Play, ... 

Response is Fandom B
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Vars  R-Sq  R-Sq(adj)       Cp       S  l l y y l l l l r r e e f f s s l l g g
   1   3.3        3.2     50.9  3.1237        X
   1   1.5        1.5     75.2  3.1512                X
   2   4.9        4.8     29.1  3.0977      X X
   2   4.2        4.1     39.6  3.1097        X     X
   3   5.7        5.5     20.2  3.0864      X X       X
   3   5.5        5.3     22.4  3.0888        X     X X
   4   6.7        6.4      8.3  3.0715      X X     X X
   4   6.3        6.0     14.3  3.0784      X X       X
   5   6.9        6.6      7.0  3.0688      X X     X X             X
   5   6.9        6.5      7.6  3.0695      X X     X X         X
   6   7.2        6.8      5.2  3.0656      X X     X X         X X
   6   7.1        6.7      6.7  3.0673      X X     X X           X X
   7   7.4        6.9      4.0  3.0629    X X X     X X         X X
   7   7.3        6.8      5.5  3.0647      X X     X X         X X X
   8   7.5        7.0      4.3  3.0622    X X X     X X         X X
   8   7.5        6.9      4.5  3.0624    X X X     X X         X X X
   9   7.7        7.1      3.8  3.0605    X X X     X X         X X
   9   7.6        7.0      4.7  3.0615    X X X     X X         X X       X

Variables that show more relevance (and explain 7.1% of variability in Team B fandom):	
	-Currently play hockey	-Currently play baseball
	-Used to play hockey		-Used to play baseball
	-Currently play golf		-Used to play basketball
	-Used to play golf		



Regression Analysis: Fandom B versus Used to Play, Currently Pl, ... 

The regression equation is
Fandom B = 6.52 + 0.322 Used to Play Basketball - 1.89 Currently Play Hockey
           - 1.25 Used to Play Hockey - 1.24 Currently Play Baseball
           - 0.729 Used to Play Baseball - 0.548 Currently Play Golf
           - 0.502 Used to Play Golf


Predictor                   Coef  SE Coef      T      P
Constant                  6.5161   0.1526  42.71  0.000
Used to Play Basketball   0.3221   0.1780   1.81  0.071
Currently Play Hockey    -1.8868   0.5303  -3.56  0.000
Used to Play Hockey      -1.2462   0.2368  -5.26  0.000
Currently Play Baseball  -1.2388   0.3762  -3.29  0.001
Used to Play Baseball    -0.7288   0.1909  -3.82  0.000
Currently Play Golf      -0.5481   0.2382  -2.30  0.022
Used to Play Golf        -0.5021   0.2230  -2.25  0.025


S = 3.06294   R-Sq = 7.4%   R-Sq(adj) = 6.9%


Analysis of Variance

Source            DF        SS      MS      F      P
Regression         7    990.32  141.47  15.08  0.000
Residual Error  1320  12383.70    9.38
Total           1327  13374.02


Source                   DF  Seq SS
Used to Play Basketball   1    0.05
Currently Play Hockey     1  177.89
Used to Play Hockey       1  484.45
Currently Play Baseball   1   63.58
Used to Play Baseball     1  188.69
Currently Play Golf       1   28.10
Used to Play Golf         1   47.56












B2) Fandom in Team B as a function of TV Network watched 


Best Subsets Regression: Fandom B versus Watch MSG Ne, Watch MSG +, ... 

Response is Fandom B
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Vars  R-Sq  R-Sq(adj)       Cp       S  k + Y S N 2 s
   1   7.1        7.0     42.2  3.0612              X
   1   6.0        5.9     58.1  3.0789    X
   2   9.4        9.3      9.5  3.0232  X           X
   2   8.7        8.6     20.4  3.0355    X         X
   3  10.0        9.8      2.7  3.0143  X X         X
   3   9.6        9.4      9.1  3.0216  X     X     X
   4  10.1        9.9      3.3  3.0139  X X   X     X
   4  10.1        9.8      4.1  3.0148  X X X       X
   5  10.2        9.9      4.5  3.0141  X X   X   X X
   5  10.2        9.8      4.7  3.0143  X X   X X   X
   6  10.2        9.8      6.1  3.0148  X X X X   X X
   6  10.2        9.8      6.4  3.0151  X X   X X X X
   7  10.2        9.8      8.0  3.0158  X X X X X X X


TV Networks found relevant:
	-MSG Network		-MSG+
	-Versus


Regression Analysis: Fandom B versus Watch MSG Network, Watch MSG +, ... 

The regression equation is
Fandom B = 6.76 - 0.849 Watch MSG Network - 0.700 Watch MSG +
           - 1.26 Watch Versus


Predictor             Coef  SE Coef      T      P
Constant            6.7580   0.1280  52.80  0.000
Watch MSG Network  -0.8494   0.1913  -4.44  0.000
Watch MSG +        -0.7000   0.2354  -2.97  0.003
Watch Versus       -1.2579   0.2253  -5.58  0.000


S = 3.01433   R-Sq = 10.0%   R-Sq(adj) = 9.8%


Analysis of Variance

Source            DF        SS      MS      F      P
Regression         3   1343.94  447.98  49.30  0.000
Residual Error  1324  12030.09    9.09
Total           1327  13374.02


Source             DF  Seq SS
Watch MSG Network   1  750.57
Watch MSG +         1  310.14
Watch Versus        1  283.22







B3) Fandom in Team B as a function of responses to emotional questions

Best Subsets Regression: Fandom B versus Rich in Trad, Cool and Hip, ... 

Response is Fandom B
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Vars  R-Sq  R-Sq(adj)       Cp       S  n p e C O e s i s s
   1   3.2        3.1      0.5  3.1251      X
   1   3.0        2.9      3.2  3.1283                X
   2   3.4        3.2     -0.1  3.1232      X         X
   2   3.3        3.1      0.9  3.1244      X X
   3   3.5        3.3     -0.3  3.1218      X X       X
   3   3.4        3.2      0.9  3.1232    X X         X
   4   3.6        3.3      0.7  3.1218      X X       X X
   4   3.6        3.3      0.9  3.1220      X X   X   X
   5   3.6        3.3      2.2  3.1224  X   X X       X X
   5   3.6        3.3      2.3  3.1225      X X   X   X X
   6   3.7        3.2      3.6  3.1228    X X X   X   X X
   6   3.7        3.2      3.8  3.1231  X X X X       X X
   7   3.7        3.2      5.2  3.1236  X X X X   X   X X
   7   3.7        3.2      5.4  3.1238    X X X   X X X X
   8   3.7        3.1      7.1  3.1247  X X X X   X X X X
   8   3.7        3.1      7.1  3.1247  X X X X   X   X X X
   9   3.7        3.1      9.0  3.1257  X X X X   X X X X X
   9   3.7        3.1      9.1  3.1258  X X X X X X X X X
  10   3.7        3.0     11.0  3.1269  X X X X X X X X X X


The questions that seem to add more value are (though in this case not as much as for Team A)
	-Important part of my life		-Represent NYC
	-Part of regular conversation

Regression Analysis: Fandom B versus Important Pa, Represent NY, ... 

The regression equation is
Fandom B = 4.43 + 0.133 Important Part of My Life - 0.0488 Represent NYC
           + 0.0930 Part of regular conversation wi


Predictor                            Coef  SE Coef      T      P
Constant                           4.4267   0.2243  19.73  0.000
Important Part of My Life         0.13313  0.05366   2.48  0.013
Represent NYC                    -0.04882  0.03298  -1.48  0.139
Part of regular conversation wi   0.09295  0.05212   1.78  0.075


S = 3.12179   R-Sq = 3.5%   R-Sq(adj) = 3.3%


Analysis of Variance

Source            DF        SS      MS      F      P
Regression         3    470.85  156.95  16.10  0.000
Residual Error  1324  12903.17    9.75
Total           1327  13374.02


Source                           DF  Seq SS
Important Part of My Life         1  424.09
Represent NYC                     1   15.77
Part of regular conversation wi   1   30.99
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