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Until 1991, mainland China (PRC) heavily restricted foreign leisure travel by PRC residents.  Thereafter China began to award “Approved Destination Status” (ADS) to specific countries; ADS allows PRC residents to take leisure trips on group tours to the recipient country.  It is widely believed that countries receiving an ADS designation stand to reap a bonanza in mainland Chinese tourist arrivals.  We adapt the gravity model widely used in the empirical international trade literature to provide a theoretical basis for understanding changes in Chinese visitor flows.  We then use difference-in-differences and matching econometric models to estimate carefully how the award of ADS status changed Chinese visitor arrivals among countries that were recipients of ADS between 1994 and 2005.  
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