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1 Introduction 

1.1 BACKGROUND 

Thank you for helping us to find out which messages will be effective in the campaign to bring STV to 

British Columbia.  The aim of the study is to work out the effectiveness of using different messages 

during the campaign. The idea is that if we can find this out early on in the campaign, then, as the 

campaign peaks, the focus can be on emphasizing those messages that work most effectively. The 

message testing is being done as a partnership between the British Columbians for BC-STV campaign 

and a group of researchers from Ryerson (Daniel Rubenson) and Columbia (Macartan Humphreys) 

University and from the LSE (Torun Dewan).  

The overall strategy is to assign different messages to different voters in different areas and then to 

follow up within a couple of days with a survey to find out how voting intentions depend on what 

messages people received. The messages vary in two key ways. First in terms of “content”: one set 

of messages focuses on the argument that STV helps improve the accountability of elected 

representatives and their responsiveness to voters; another focuses on the argument that STV is 

fairer in the sense of selecting representatives that better reflect the actual votes of the citizens. In 

addition different households will be told of different people that endorse the messages.  

This strategy lets us isolate the effect of the message from other effects on public opinion (such as 

locality and endorsement).  Moreover we will be able to be able to say whether different messages 

are more or less effective with different populations (eg for youth populations, diverse communities, 

more urban areas) or when delivered by different campaigners; which endorsements are most 

effective with which voters; and the length of time any of these effects last for. 

The guidelines in this document describe a set of procedures that will allow us to estimate all of 

these effects accurately and thus provide information that is critical to the success of the BC-STV 

campaign. 

1.2 CASELOAD SUMMARY 

Each of 24 campaigners will be campaigning for 9 days from 19 – 27 March inclusive. On each day 

campaigners will visit a different preallocated site within the greater Vancouver area and make 

contact with 12 eligible voters. 8 of these will be given different messages supporting STV while 4 

will be provided with a “placebo” treatment, which means that they are contacted but not given 

substantive information about STV. Rather they are given neutral information that tells them about 

the date of the vote and encourages them to register.  

1.3 CONTACTS 

At any stage you can contact the campaign manager Susan Anderson Behm at (250 896 9483) or the 

communications director Maggie Gilbert (604 637 3551). The campaign is located at Suite 305, 1770 

West 7
th

 Avenue, Vancouver BC.  If you have problems entering data or if you have problems with 

changing schedules, please contact Stewart Prest at stewartprest@gmail.com or 608 908 9770.  

After the vote you can find out more about the results from this message testing by visiting: 

http://www.politics.ryerson.ca/rubenson/bc-stv_summary.htm 
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2 The “Treatments” 

2.1 THE MESSAGES 

The two messages being examined are the “Fairness” and the “Accountability” messages. These are 

illustrated below. More information about these and other messages are available at: 

http://stv.ca/join 

FAIRNESS  ACCOUNTABILITY 

No more distorted outcomes. It will take 

roughly the same number of votes to elect an 

MLA, no matter what riding, no matter what 

party. Across the province, a party’s share of 

the votes will be very similar to their share of 

the seats. Your vote will count. 

Under the present system the Legislature we 

get is not the one we voted for. The current 

system — single-member plurality, or “first-past-

the-post” — distorts people’s votes, producing 

unrepresentative legislatures.  

• We usually have a majority government 

that has been elected by a minority of 

voters - a ‘false majority’. 

• Sometimes the winning party does not 

even have the most votes – a ‘wrong 

winner’, as happened in 1996. 

• A majority of our votes are usually ‘wasted’ 

– in 2005, 64% of voters had no effect on 

the outcome. Both major parties, and all 

smaller parties and independent 

candidates, have suffered from our 

antiquated voting system.  

 

Many countries around the world, including 

Germany, Ireland, Sweden, Australia and New 

Zealand, use modern systems that avoid these 

problems.   

 

BC-STV will give British Columbians the 

governments they vote for — and that’s the 

way it should be. 

 

Under our present voting system voters only have 

one candidate per party to choose from and are 

only represented by one candidate.  

 

But under STV, parties nominate multiple 

candidates in each district and the voters have 

the final say on which ones are elected.   

 

This means: 

• No more ‘safe seats’ - the voter’s choice is 

all that counts.  

 

• Since voters are represented by several 

candidates from the same, or different, 

parties at election time, they can compare 

how all of their district MLAs measure up

between elections.  

 

• More voter choice means MLAs have a 

stronger incentive to represent their 

community’s best interests in the legislature. 

 

• If you need help after Election Day you can 

approach the MLA you voted for, the one 

who lives closest to you, or all of your MLAs. 

 

BC-STV puts the power in the hands of the voters 

— and that’s the way it should be. 
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2.2 THE ENDORSERS 

The message testing will examine the effectiveness of four endorsers. These represent some of the 

diversity of the people supporting BC-STV.  They are: 

• CYN Andrew Coyne, Journalist and editor of McLean’s Magazine 

• NYS Lorne Nystrom, former NDP MP and Democratic Reform Critic 

• SUZ David Suzuki, environmentalist 

• MAN Preston Manning, former Reform Party leader 

 

2.3 THE PLACEBO TREATMENT 

In order to effectively distinguish the effects of messages and endorsements we require that some 

of the people you contact receive only a “placebo” rather than a “treatment” in the form of a 

campaign message. This placebo will take the form of an informative piece of information only; it 

does not contain a viewpoint advocating any position.  

• IMPORTANT: Each person you make contact with must receive this placebo and, as 

indicated on your sheet, some must receive ONLY this placebo.  

• IMPORTANT: If a person is only to receive a placebo you should not engage them in 

broader conversations about STV. Your job here is just to hand out the basic information 

and move on.  

• This placebo information is neutral and people should not see this as coming from the 

campaign. For this reason you are encouraged not to display affiliation with the campaign 

prominently when delivering a placebo. However if asked about your affiliation etc you 

should of course answer truthfully and plainly.  

 
On May 12, 2009 British Columbia voters will 

decide the following referendum question: 

The Referendum Information Office has been 

established by the provincial government to 

provide neutral information to voters about the 

referendum. The site contains details about the 

referendum vote, as well as information on the 

current electoral system and the BC-STV system 

proposed by the Citizens' Assembly on Electoral 

Reform. Find out more at 

http://www.gov.bc.ca/referendum_info/  

 

Illustration of “Placebo Treatment” 
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3 Daily Documents 

Each day you should be sure to receive two things : a daily sheet and voting area maps. 

 

3.1 DAILY SHEETS 

Each day you will receive a sheet which indicates the order in which the messages are to be 

delivered at houses where contact is made and provides space on which to record information about 

houses visited.  This is your “agenda” for the day. It can be emailed to you each evening on the day 

before you start.  Let us know if you have trouble receiving or printing these sheets and we will try to 

work out another way to get them to you. 

An illustration of the daily campaigner’s sheet is given below. Instructions for completion of this 

sheet follow. 

 

ILLUSTRATION OF DAILY SHEET 

 

3.2 VOTING AREA MAPS 

 

From the daily sheets you can see that each canvassers visits two locations each day. The two 

locations are normally very close together and typically within the same riding. To help you find 

locations, you will also be given an overall map showing where every location being visited is, and a 
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smaller map for each voting area that shows the streets layout. These voting area maps also indicate 

the “starting point” and the direction in which you should go to select houses (see below). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SAMPLE MAP AND DIRECTION 
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4 Six steps in your daily routine 

Here are the key six elements of your daily routine, starting from your initial preparation and ending 

with the entry of your data. 

 

4.1 PREPARATION 

(1) Enter Daily Information.  At the top of each daily sheet you will need to fill in your name, 

the date, the riding, and voting area you are visiting.   

(2) Determine which message to deliver to which household. Moving from top to bottom in 

the data sheet you should identify for the next household you are to visit which message and 

which leaflets are to be provided. All households should receive the “Placebo flyer” that 

informs people of the upcoming vote. In addition all non placebo households will receive a 

particular message, as marked on the data sheet and a particular campaign leaflet. These 

leaflets vary in the message they contain (accountability or fairness), and in the endorsers 

that they highlight. It is very important to be sure that you have the right leaflet and the 

right message in mind before you approach a given household. 

4.2 HOUSEHOLD SELECTION 

(3) Starting Point. You will be assigned a geographic starting point within the assigned voting 

area as well as an assigned direction. But you will need to select the actual households. This 

is done as follows.  

(4) Route: Using the map start making your way from the starting point in the direction 

indicated by the lines on the map. Along this route and upon entering a street you should 

walk on one side of the street as indicated on your sheet (either “L” for left or “R” for right), 

counting the residential structures in order, beginning at 1. When you reach the fifth 

residential structure (house or apartment block) you should attempt to deliver your message 

in that structure. Note that teams will normally select houses from opposite sides of the 

street. 

(5) Special note on apartment blocks / houses with basements: If there are multiple 

residencies in a building you should select apartment “n” where n is how far down your list 

you are, eg if this is the first residence you are visiting and it is an apartment block, choose 

the first apartment; if this is the second residence, and it you have hit on an apartment 

block, choose the second apartment, and so on. If there are more than 5 apartments in a 

block, choose every fifth apartment up to a total of 3 apartments per block.   If the row 

number on your sheet exceeds the number of apartments in a building, simply take the 

remainder after “dividing through.” So if there are 5 apartments and you are on row 7, then 

you take apartment 5; if you are on row 5, take apartment 5. 



8 

Examples: 

There are just 2 residences in a building (eg there is a basement and a main house). Count 

the lower residency as “Apartment 1” and the upper residency as “Apartment 2”. Then: If 

you are on an odd numbered row (1, 3, 5, ...,11), you should select the downstairs 

apartment (“Apartment 1”);.if you are on an even numbered row (2, 3, 6, ... ,12) you should 

select the upstairs residency (“Apartment 2”). 

 

There are just 3 residences in a building (eg there is a basement and a main house and an 

upstairs). Count the lower residency as “Apartment 1” and the middle residency as 

“Apartment 2” and the upper residency as “Apartment 3.” Then divide your row number by 

3 and calculate the remainder (eg dividing 7 by 3 goes twice with a remainder of 1). If the 

remainder is (for example if you are on row 4), then choose the lower residency 

(“Apartment 1”);  If the remainder is 2 (eg you are on row 8) you should select the middle 

apartment (“Apartment 2”), if there is no remainder (eg you are on house 3, 6, 9, 12) you 

should select the upstairs residency (“Apartment 3”). The table below summarizes: 

 

 Which residence to choose? 

What row 

are you on? 

Two residence 

units 

Three residence 

houses 

Four residence 

houses 

XXX01 Lower Lower Lowest 

XXX02 Upper Middle 2
nd

 highest 

XXX03 Lower Upper 3
rd

 highest 

XXX04 Upper Lower Top 

XXX05 Lower Middle Lowest 

XXX06 Upper Upper 2
nd

 highest 

XXX07 Lower Lower 3
rd

 highest 

XXX08 Upper Middle Top 

XXX09 Lower Upper Lowest 

XXX10 Upper Lower 2
nd

 highest 

XXX11 Lower Middle 3
rd

 highest 

XXX12 Upper Upper Top 

GUIDE TO CHOOSING UNITS IN MULTI-UNIT BUILDINGS 

 

(6) Identify a respondent; if you can’t, move on: Once you have selected the house household: 

a. Make your call and if there is a response ask to speak to an available adult who is an 

eligible voter. [For these purposes an eligible voter is a Canadian citizen aged 18 or 

above]  

b. Note you can speak to a non-English speaking adult if their child or other person 

acts as interpreter (or of course if you speak the respondents language). 

c. Non-responses: Take note at the top of your form (add a mark in the corresponding 

box) if there is a non-response due to: 

i. No one at home 

ii. No common language 

iii. No eligible voters 

iv. Household not interested or unwilling to take part 

d. In these cases in which you do not successfully begin talking to a willing eligible 

voter you can leave a placebo flyer but do not leave a message/endorser leaflet. 
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e. Proceed as before, prepared to give the same message and leaflet to the substitute 

household as you planned to give to the originally selected household. 

(7) If you do identify a respond: start recording your data. Take a record of the address of the 

unit and mark it in the data sheet. Remember our enumerators will be visiting the same 

household within the space of a few days. Be sure you note the correct address on the form.    

4.3 WHAT DO YOU SAY AT THE DOOR? 

(8) Which messages? On the doorstep you should introduce yourself as you would normally do 

when canvassing support. Moreover you should feel free to use your usual canvassing 

approach.  

1. However, there are two differences to your usual campaigning style. At each household 

you will:  

a. Provide a flyer, which we term the “Placebo flyer”-this provides basic 

information about the referendum;   

b. At some households, as indicated by your data table, you should in addition 

deliver either the Accountability Message or the Fairness Message or provide a 

flyer that displays information on an endorser.  You should be sure to provide 

the correct leaflet which contains a summary of the message and that may also 

contain a picture of an endorser.  

IMPORTANT: Be sure that the flyer you deliver corresponds to the one marked 

on the sheet for this household.   

(9) What do you say when you have a message/endorser? Advice on canvassing approaches is 

available from the Campaign Manager Susan Anderson Behn and from the communications 

director, Maggie Gilbert. The actual scripts depend upon the “treatment” of course, but any 

script is likely to include the following elements: 

c. Introduction: Hello, my name is XX and I am [canvassing on behalf of British 

Columbians for Single Transferable Vote]/[distributing information about the 

upcoming referendum on Single Transferable Vote]. I would like to speak to any 

eligible voters in this household for a couple of minutes and to give you some 

materials so you can find out more about this important vote. 

d. What the referendum is [for non-“Placebo” households].  Have you heard of the 

referendum for STV? The idea for it came out of the deliberations of the citizen’s 

assembly in 2004 who spent time working out what would be the best voting 

system for British Columbia’s legislative assembly. They came up with a proposal 

called Single Transferable Vote, which is a method that lets voters express their 

preferences over multiple candidates rather than for just one. The vote was put 

to a referendum in 2005 and 58% of British Columbians voted in favour, but 

since 60% was needed the vote didn’t pass. On May 12
th

 we have another 

chance to make it work. 

e. Message [for households assigned messages]: There are lots of reasons to 

support STV but I want to tell you about just one of them.  

i. STV is fairer.  The reason STV is fairer is that it does  a much better job 

than our  present system at making sure that the number of seats that a 

party wins reflects the number of votes that they get. Under the present 
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system it often happens that the party with the most votes does not get 

the most seats; often parties get majorities in the assembly even though 

they didn’t get a majority of votes. Also many many votes are wasted in 

the sense that their vote does not affect the outcomes just because of 

where they happen to live. With STV all of these are much less likely to 

happen, the outcomes are fairer and people get the legislature they 

voted for. There is more information on this flyer [hand out flyer] and 

you can get more information on the campaigns’ website [point out 

link]. 

ii. STV makes MLAs more accountable.  STV actually puts more power in 

the hands of the voter. Under our present system it is often parties and 

not voters that actually decide who the MLA is going to be. This is 

because whenever there are “safe seats”—big majorities for one party 

within a riding, the parties get to choose who gets that seat. But there 

are no safe seats under STV. Under STV parties put up multiple 

candidates in the hopes of winning multiple seats, so voters can actually 

select which candidate from a party they want to support. Also because 

multiple candidates get elected, voters are able to compare how well 

different MLAs are working for their constituency and use that as a basis 

for voting in the future. This makes it more important for MLAs to 

represent the voters interests and it puts the power right back in the 

hands of the voters. There is more information on this flyer [hand out 

flyer] and you can get more information on the campaigns’ website 

[point out link]. 

f. Endorser script [for households assigned endorsers]: A lot of different people 

from across the political spectrum have come out supporting BC-STV. Let me 

give you this flyer. It shows you just one of the endorsers, this is [Name], who is 

a [Profession]. The flyer also gives you a link to the campaigns’ website [point 

out link] where you can find out more about the people that support BC-STV and 

why they support it. 

 

 

(10)  Placebo Script 

A sample Placebo script is as follows: 

g. Hello. I just need one minute of your time to give you some information on an 

important upcoming vote. Do you know that there is going to be a referendum 

on our voting system for electing members to the provincial legislative assembly? 

The vote will take place on 12 May, on the same day as the upcoming elections. 

We want to be sure that people are aware of the referendum and are able to get 

information about this important vote. This flyer shows you what the ballot looks 

like and gives you a link to a neutral website that lets you find out more!  
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4.4 RECORDING DATA 

At the completion of each visit we ask you to: 

(11)  Complete the final six columns on the data sheet: enter the time of your arrival and the 

length of the visit; record whether you were able to stay on message; indicate the gender 

and approximate age of the person you talked to at each household, and finally provide an 

assessment of whether the individual was aware of the upcoming vote on STV or had a 

general awareness of the issues at stake. For this last column, use a rating of 0-10 where 0 

means no awareness of the referendum and 10 indicates that the person was fully aware of 

the referendum. 

 

4.5 REPEAT 

(12)  Once you have made contact with a voter you should again order the residential structures 

on the same side of the road and visit the fifth residential building from your last point of 

contact.  You should continue in this manner until you have made contact with 12 

households and completed all 12 lines of the data table.  

(13)  Count up the total number of unsuccessful visits and record this in the top right of the form. 

 

4.6 ENTERING RESULTS ONLINE 

The data that you record will be made available to a team of enumerators who will visit the same 

household within the next few days. It is therefore vital that we get the information from the data 

sheets on a daily basis. This why we need a final step: 

(14) In order to make the transfer of information efficient and timely we ask that you enter the 

data electronically each day via Survey Monkey, an easy to use web based interface for 

recording and sharing data. The procedure for doing this will be explained during the 

training day. If for whatever reason you will be unable to enter the date electronically, for 

example if you do not have access to internet, then please inform us as soon as possible so 

that we can put in place an alternative way of getting your data each day. You should allow 

around 30 minutes for data entry each evening.  We ask that you get this information to us 

by midnight on the evening of the visit.  

 

The link to enter your data is: 

 

http://www.politics.ryerson.ca/rubenson/canvassers.htm 
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5 Appendices 

5.1 A Note on features that could lead to false conclusions 

As far as possible we’d like you to stick as closely as possible to your usual campaigning style. 

However for the purposes of this study some forms of campaigning behaviour could lead to flawed 

estimates of the effectiveness of the canvassing campaigns, and thus in the results we deliver to the 

campaign upon completion of our work. 

1. If canvassers go to different areas on different days than those assigned in the schedule then 

we will not be able to disentangle the effect of the messages from the impact of location on 

support for STV. 

2. If voters deliver messages out of order or go “off message” in the sense of employing 

different messages than those assigned to them for a given household. If this happens we 

will tend to underestimate the impact of all messages. It is important that you try and avoid 

this, but it may happen. For this reason we ask that at each household you record whether 

you stayed on message or not. 

3. When canvassers visit households that receive only the placebo, then they should provide 

neutral messages only;  in particular they should not indicate that they are advocating for a 

yes vote.  This may seem unnatural to you in your role as campaigners, but it is important for 

our results that we can be sure that this group of respondents did not receive one of the two 

treatment messages.  

 

5.2 CONTINGENCIES 

 

1. In order to find out which message is most effective we need enough data. This means that 

it is very important that you fulfil your daily quota. If, for whatever reason, this is not 

possible please contact the coordinator and Stewart Prest immediately so that we can put in 

place a contingency plan. 

2. Remember that once you have made contact and recorded your data, our enumerators will 

visit the household within the next few days. It is important that they have the correct 

addresses and so this information must be entered accurately. If you have any problems 

identifying the exact address at a residency where you have made contact you may verify 

this with the respondent. If you feel that the enumerator may find it difficult to follow your 

footsteps it would be helpful if you take a separate note of anything distinguishable about 

the address.  

3. If you are unable to enter the data for a given day on Survey Monkey then support is 

available.  Please contact Stewart Prest (stewartprest@gmail.com) indicating the nature of 

the problem and your contact details. Someone will get back to you as soon as possible. 

4. It is possible that you will sometimes mistakenly assign the wrong message to a household. 

The impact of such mistakes is largest if we are left unaware and so are unable to take this 

into account. If you are aware that you delivered the wrong message at a household please 

note on the form and enter this into special notes on the webform (eg “household id XXX 

received form “Fairness” instead of message “Accountability””).   
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5.3 DAILY CHECKLIST 

 

Each day a you head out you should make sure you have: 

a. Your daily schedule sheet (BC STV MESSAGE TESTING CAMPAIGNER FORM) 

b. The 9 campaign flyers you will need that day 

c. 12 placebo flyers, one for each house 

d. This manual 

e. Your campaigner ID 

f. Equipment – a pen and clip board 
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5.4 MAP SHOWING LOCATION OF ALL AREAS BEING VISITED 
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5.5 TABLE OF RIDING ABBREVIATIONS 

 

Abbreviation Riding 

BND Burnaby-Deer Lake 

BNE Burnaby-Edmonds 

BNL Burnaby-Lougheed 

BNN Burnaby North 

CQB Coquitlam-Burke Mountain 

CQM Coquitlam-Maillardville 

DLN Delta North 

DLS Delta South 

FLA Fort Langley-Aldergrove 

LLY Langley 

MRM Maple Ridge-Mission 

MRP Maple Ridge-Pitt Meadows 

NEW New Westminster 

NVL North Vancouver-Lonsdale 

POC Port Coquitlam 

POM Port Moody-Coquitlam 

RCC Richmond Centre 

RCE Richmond East 

RCS Richmond-Steveston 

SRC Surrey-Cloverdale 

SRF Surrey-Fleetwood 

SRG Surrey-Green Timbers 

SRN Surrey-Newton 

SRP Surrey-Panorama 

SRT Surrey-Tynehead 

SWH Surrey-Whalley 

SWR Surrey-White Rock 

VFA Vancouver-Fairview 

VFC Vancouver-False Creek 

VFV Vancouver-Fraserview 

VHA Vancouver-Hastings 

VKE Vancouver-Kensington 

VKI Vancouver-Kingsway 

VLA Vancouver-Langara 

VMP Vancouver-Mount Pleasant 

VNP Vancouver-Point Grey 

VNQ Vancouver-Quilchena 

VNW Vancouver-West End 

WCA West Vancouver-Capilano 

  


