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Research and teaching interests

Preference/choice models, product design, emerging markets, emerging media,
mathematical programming; design and analysis of algorithms.



Editorial boards

2009— Management Science, Guest Associate Editor (Marketing)
2008 — 09 Operations Research, Guest Associate Editor (Marketing)
1997-2004 Journal of Interactive Marketing

1986-2000 Management Science, Associate Editor (Marketing)
1992-1995 Marketing Letters

Outside activites

- Member of advisory panel, NYC Media Labs, 2011—.

- Invited lectures on mathematical models in marketing in August 2009 at Kansai
University, Osaka, Japan.

- Taught undergraduate course on marketing management in Summer 2007 at
Singapore Management University, Singapore.
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Doctoral students
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